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SECTION 01

INTRODUCING
LIBRARIES AOTEAROA
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BRAND LIBRARIES PROJECT

AIM:  To create a strong, unified library 
άōǊŀƴŘέΣ ŀƛƳŜŘ ŀǘ ŘŜŎƛǎƛƻƴ ƳŀƪŜǊǎΣ 
which spells out the economic and social 
value of libraries in New Zealand.

PROJECT DELIVERABLES:  Formulation of  
a strong clear libraries brand, that can 
be applicable to all sectors.



© 2014 LIBRARIES AOTEAROA 4

THE WORKING GROUP

Vye Perrone, Associate University Librarian, Collection 
Services, University of Waikato Library 

Sandy Green, Library Manager, Masterton District Library

Amanda McFadden, /ƘƛƭŘǊŜƴΩǎ ŀƴŘ ¢ŜŜƴŀƎŜǊǎΩ [ƛōǊŀǊƛŀƴΣ 
Tauranga City Libraries

Alison Wallbutton, Subject Librarian, Massey University 
Library

LIANZA support team:  Laurinda Thomas, Wendy Macaskill 
& Joanna Matthew

BRR: Agency partners, Julian, Emma, Jules, 
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Create an attitudinal shift to 
libraries and librarians, positioning 
them as an essential component in 
the future development of New 
Zealand society

GOAL
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BRR Ltd ςBranding and Design Agency

άGreat brands are built on clear 
vision , an engaging story , creative 

design and a united culture .ò
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SECTION 02 

THE 
JOURNEY
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WHAT WE FOUND OUT

School libraries: School libraries are in a unique position to know their 
community from a curriculum perspective yet provide a 
necessary platform for exploration outside of these 
parameters

There is a growing threat that when new schools are 
ōǳƛƭǘ ƭƛōǊŀǊƛŜǎ ǿƻƴΩǘ ōŜ ƛƴŎƭǳŘŜŘ ό²ƘŀƴƎŀǇŀǊƻŀ {ŎƘƻƻƭ 
ŘƛŘƴΩǘ ƛƴƛǘƛŀƭƭȅ ƛƴǎǘŀƭƭ ŀ ƭƛōǊŀǊȅύΦ ¢ƘŜ ƅƛǇ ǎƛŘŜ - when new 
schools do install a library they have a blank canvas & 
the ultimate opportunity to embrace the future of 
libraries (Hobsonville Point School) 

School librarians hold a strong position from a 
relationship perspective with regular contact and a 
ǳƴƛǉǳŜƭȅ ƴŜǳǘǊŀƭ Ǉƻǎƛǘƛƻƴ ƛƴ ŀ ŎƘƛƭŘΩǎ ƭƛŦŜ 
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WHAT WE FOUND OUT

Academic libraries: Goals are very outcome focused, success being a key

There is a trend amongst new developments moving 
away from libraries as a stand alone entity, often they 
ŀǊŜ ŀ ǎŜŎǘƛƻƴ ƻŦ ŀ ƭŀǊƎŜǊ ΨŎƻƳƳǳƴƛǘȅ ƘǳōΩƻũŜǊƛƴƎ ŀ 
multitude of services in one destination

Libraries are losing their identity in the academic space 
as convenience becomes the key driver

There is a strong disconnect around the perception of 
librarians between people who engage and those who 
ŘƻƴΩǘΥ άaȅ ōŜǎǘ ŦǊƛŜƴŘ ŀƴŘ ŀƴƎŜƭέ
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WHAT WE FOUND OUT

Public libraries: ²ƛŘŜ ŘƛũŜǊŜƴŎŜǎ ōŜǘǿŜŜƴ ŘƛũŜǊŜƴǘ ƭƛōǊŀǊƛŜǎΣ ŎƻǳǇƭŜŘ 
with higher numbers, has resulted in this being the 
sector where a loss of identity is most evident 

Lƴ ŀƴ ŜũƻǊǘ ǘƻ ǎŜŎǳǊŜ ŦǳƴŘƛƴƎΣ ŦǳǘǳǊŜ ŦƻŎǳǎŜŘ ƭƛōǊŀǊƛŜǎ 
are moving more towards the community hub model 
with libraries being a section within them 

CǊƻƳ ŀ ŎƻǳƴŎƛƭ ǇŜǊǎǇŜŎǘƛǾŜ ǘƘŜ ƳŜǎǎŀƎŜ ƛǎ ǘƻ Ψƴƻǘ 
ƻǾŜǊǎŜƭƭ ȅƻǳǊǎŜƭŦΩ 

There is an opportunity to really embrace the localism 
trend and empower neighbourhoods 
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WHAT WE FOUND OUT

Special libraries: Special libraries often feel somewhat isolated within 
the profession, feeling their service proposition is 
slightly to the side of the other library sectors 

A heavier reliance on interactions through technology, 
but the emphasis on personal relationships is still high 

YŜȅ ǾŀƭǳŜ ƭƛŜǎ ƛƴ ǘƘŜƛǊ ŀōƛƭƛǘȅ ǘƻ ΨŬƭǘŜǊΩand the time 
ǎŀǾƛƴƎ ǾŀƭǳŜ ǘƘŜȅ ƻũŜǊ 

The sector with the least freedom to tell their own 
story due to obligations of support for the parent 
organisation

Services are seemingly backed by a higher level of 
education and specialist knowledge 
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WHAT WE FOUND OUT

Students on libraries:

The space oǟers 

high value, 

especially quiet 

areas

Librarians are 

generally 

perceived to be 

unfriendly with 

most users 

avoiding contact

There is a sense 

of awe and 

inspiration 

around the library

There is a desire 

and a need for 

personalisation 

with an 

expectation that 

services are 

targeted 

Convenience ïor 

lack of is a key 

barrier to 

engagement

The key driver is 

the perceived 

credibility of the 

sources
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WHAT WE FOUND OUT

Working professionals on libraries:

The internet is the 

key barrier with 

many seeing it as 

an alternative to 

the library

The library is seen 

as a break from 

reality and a rest 

from consumerism

A high desire to 

engage with the 

library but 

confusion around 

how or why it is 

relevant to them

High non-use 

based on 

perceptions built 

around childhood 

or university 

memories
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WHAT WE FOUND OUT

Retired on libraries:

Seen as an 

essential 

community 

service

Seen as a tool to 

keep the mind 

healthy and 

stimulated

Most enjoy and 

have embraced 

the increase in 

interaction within 

libraries

A real tonic to the 

isolation factor in 

this segment

A sense of 

belonging and 

participation in 

community life

A few do miss the 

quiet space
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WHAT WE FOUND OUT

Mothers on (public) libraries:

The library as an 

essential 

community 

destination

Library seen as 

the first place a 

child experiences 

a wider world 

beyond school

High appreciation 

for the neutrality 

the library offers 

and the lack of 

judgement

Appreciate 

financial value of 

the library

Mixed responses 

to librarians

Parenting 

information the 

only personal use
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SECTION 03

LIBRARIES
AOTEAROA

Represents all NZ libraries. From school 
to academic, from public to specialist, 
ǿŜΩǊŜ ƻƴŜ ǇƻǿŜǊŦǳƭ ƴŜǘǿƻǊƪΣ ŀōƭŜ ǘƻ 
guide our country on its journey to 
knowledge.



© 2014 LIBRARIES AOTEAROA 20

CONTINUALLY ADAPTABLE

LIFELONG LEARNING

FAIR & JUST

ENRICHING INFORMATION

SIMPLIFYING COMPLEXITY

CULTIVATING RELATIONSHIPS

BY COMMUNITIES, FOR COMMUNITIES

IDEAS THROUGH CONVERSATION

OUR VALUES
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Value 1
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Value 2
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Value 3
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Value  4


