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AIM: To create a strong, unified I|brary
GONF YRES TAYSR 0 RSOA _,,_TeTaratamKae
which spells out the economic and social Mo and aci ol

value of libraries in New Zealand.

PROJECT DELIVERABLES: Formulation of
a strong clear libraries brand, that can
be applicable to all sectors.
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Vye Perrone Associate University Librarian, Collection
Services, University of Waikato Library

Sandy Greenl.ibrary Manager, Masterton District Library

Amanda McFadden, KA f RNB By Qa | yR ¢SS
Tauranga City Libraries

Alison Wallbutton,Subject Librarian, Massey University
Library

LIANZA support teamLaurinda Thomas, Wendy MacaskKill
& Joanna Matthew

BRR Agency partners, Julian, Emma, Jules,
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Create an attitudinal shift to
libraries and librarians, positioning
them as an essential component in
the future development of New
Zealand society
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oGreat brands are built on clear
, an engaging , Creative
design and a united culture .0
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: : . School libraries are in a unique position to know their
School libraries: que p

community from a curriculum perspective yet provide a
necessary platform for exploration outside of these
parameters

There is a growing threat that when new schools are
odzZAf 0 fAONINASAE 62yQG oS .
RARY QO AYAOGALTE & A-yiBednetvt |
schools do install a library they have a blank canvas &
the ultimate opportunity to embrace the future of

libraries (Hobsonville Point School)

School librarians hold a strong position from a
relationship perspective with regular contact and a
dzy AljdzSt & ySdziN}¥f LRaAGAZ2Y
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Academic libraries:

Goals are very outcome focused, success being a key

There is a trend amongst new developments moving
away from libraries as a stand alone entity, often they
FNB | &aSO0A2y 2F 20 %NINASNJI
multitude of services in one destination

Libraries are losing their identity in the academic space
as convenience becomes the key driver

There is a strong disconnect around the perception of
librarians between people who engage and those who
R2yQlY daaé 06Sad FNASYR Iy

© 2014 LIBRARIES AOTEAROA

12



WHAT WE FOUND OUT

LIBRARI=S
AOT=-AROA

Public libraries:

2 ARS RAUGSNBYyOSa 0Si6SSyYy R,
with higher numbers, has resulted in this being the
sector where a loss of identity is most evident

Ly |y Sta2NI G2 &4S0Odz2NE  ¥Fdzy|
are moving more towards the community hub model
with libraries being a section within them

CNRBY | O2dzyOAf LISNELISOUIA D
2POSNEStf @2dz2NESETQ

There is an opportunity to really embrace the localism
trend and empower neighbourhoods
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: : : . Special libraries often feel somewhat isolated within
Special libraries: ;

the profession, feeling their service proposition is
slightly to the side of the other library sectors

A heavier reliance on interactions through technology,
but the emphasis on personal relationships is still high

YSe @t t dzS
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The sector with the least freedom to tell their own
story due to obligations of support for the parent
organisation

Services are seemingly backed by a higher level of
education and specialist knowledge

© 2014 LIBRARIES AOTEAROA 14



WHAT WE FOUND OUT

LIBRARI='S
AOT=-AROA

Students on libraries:

4

The space oaers
high value,
especially quiet
areas

1

There is a sense
of awe and
inspiration
around the library

1

Convenience i or
lack of is a key
barrier to
engagement

4

The key driver is
the perceived
credibility of the
sources

4

There is a desire
and a need for
personalisation
with an
expectation that
services are
targeted

4

Librarians are
generally
perceived to be
unfriendly with
most users
avoiding contact
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Working professionals on libraries:

4

The internet is the
key barrier with
many seeing it as
an alternative to
the library

1

The library is seen
as a break from
reality and a rest
from consumerism

1

High non-use
based on
perceptions built
around childhood
or university
memories

1

A high desire to
engage with the
library but
confusion around
how or why it is
relevant to them
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Retired on libraries:

4

Seen as an
essential
community
service

1

Most enjoy and
have embraced
the increase in
interaction within
libraries

1

A sense of
belonging and
participation in
community life

1

A few do miss the
quiet space

4

A real tonic to the
isolation factor in
this segment

4

Seen as a tool to
keep the mind
healthy and
stimulated
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Mothers on (public) libraries:

4

The library as an
essential
community
destination

1

High appreciation
for the neutrality
the library offers
and the lack of
judgement

1

Mixed responses
to librarians

1

Parenting
information the
only personal use

4

Appreciate
financial value of
the library

4

Library seen as
the first place a
child experiences
a wider world
beyond school
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Represents all NZ libraries. From school

to academic, from public to specialist,
GSQNBE 2yS LI2gSNFdzZ Yy S
guide our country on its journey to

knowledge.
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Ideas through conversation
We believe personalised
communication leads to
unexpected inspiration.
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Cultivating relationships
We build the trust
needed to develop
lasting relationships.

v’ PHYSICAL
v’ DIGITAL
v’ LIBRARIAN

AL
g '
\ /
Eﬁ, e
/ “.\ S v/

© 2014 LIBRARIES AOTEAROA



Value 3

LIBRARI='S
AOT=AROA

By communities,

for communities

Every library in New
Zealand is driven by the
needs of the community
It belongs to.
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